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EXPERIENCE

2018 - Present ONYX Hospitality Group
Brand & Design Manager

Manage strategic approach through to design execution of hotel
restaurant and spa projects. Ensure the deliverables meet brand
standards, and all internal stakeholders & hotel owners expectations
are aligned. My responsibility ranges from brand, marketing & digital
communications, hotel design direction, signage & way-finding system,
interior design direction, service design, and operational support

2015 - 2018 Impact Electrons Siam
Brand Designer &
Corporate Communications

Managed brand strategy through to design execution. My achievements
have included directing the Ul/UX of a solar rooftop monitoring system
for customers, managing communications strategy of the largest wind
energy project in ASEAN, and changing the solar rooftop industry
impression to be accessible through design strategy.

2013 - 2014 Bangkok University International College
Adjunct Professor
Coordinated and lectured an Art Appreciation Module for major

EDUCAT|ON students. Designed a curriculum tailored for students of various
backgrounds so they could engage with art and see how it influences
2009 - 2011 Pratt Institute, New York daily life.
MS Communications Design
2008 - 2009 School of Visual Art, New York 2012 - 2013 Quo Global
Certification, Communications Design Creative
2004 - 2007 Chulalongkorn University, Bangkok Led and worked with team on cutting-edge projects for many of the world’s
LLM. Law leading hospitality corporations (i.e. Marriott International, IHG, Hilton,

Soneva). Duties included everything from establishing brand guidelines to
implementing design production

2012 Blink Design Group
Graphic Designer

Led several branding and way-finding system projects for hospitality and
corporations across Asia and Pacific, and assisted architects and interior
designers to develop ideas used in their designs.

201 Uber Inc., New York
Graphic Design Intern


http://www.blinkdg.com
http://www.uber-inc.at

SKILL SETS

| AM A DESIGNER
WITH A STRATEGIC BRAND STRATEGY
MINDSET

STRENGTHS ABILITY TO

Branding Manage client’s expectations
Packaging Manage team members

Editorial Manage cross-departmental projects
Art Direction Nurture non-designers

Ability to Learn Be a supportive team player

BRAND DESIGN

PROFICIENT IN




KEY BRAND PROJECTS
COVER IN RESPECTIVE
INDUSTRIES



HOSPITALITY

ONYX HOSPITALITY GROUP

If it’s not fun, you’re
hot doing it right.

Hotels & Resorts



OZO | Mood Board & Scope of Work

* Brand visual refresh

Visual identity guidelines

Brand collateral

Interpret brand direction into
hotel design spaces

* Interpret brand direction into
hotel F&B outlet concepts




OZO | Design Sample | Advertising Template
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Hotels & Resorts

Cocktails
Lorem ipsum dolor sit amet, consectetuer
adipiscing elitsed diam nonummy nibh
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OZO | Design Sample | Collateral Design
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To the Consulate-General of the People’s Republic of China in Houston, Texas - P s
Consulate Department [ = "P i -
Vin Scton | S C
Date) . < 1 l Unpack. Good. Vibes.
1 .
Dear Consul Direction of The People’s Republic of China, i -
This letter is to introduce (full legal name of applicant as show in passport, with

passport number), who is an employee of (Company Name) traveling to your country
on (date of travel) for the purpose of (e.g business negotiations)

(Name of applicant) will meet with of (Inviter's company

address, phone number and contact information). (Your company Name) takes full
financial responsibility for the traveler while he/ she is in your country and guarantees
coverage for all travel expenses and return transportation. (Name of Applicant) will not
become dependent on the Chinese government at any time during their stay and will
maintain their residency in the United States. (Name of Applicant) will not perform any
technical jobs or assistance during their stay in China.

Please issue the 10 year multiple entry *M” Business visa at your earliest convenience.
Please do not hesitate to contact me if you have any questions or need further
information.

Sincerely,

e

yre

A~

020 Cotomo S Lanks 101 Wirama Mawaths, Colomba 7,51 Lanka
T 194114715020 F +94 11471 5021 € o colombo@ezonotes com
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OZO | Design Sample | Brochure Template

£ E J . . . 5 | Unpack. Good. Vibes.

Mauris pellentesque sapien ac nunc
consequat, vel rutrum orci mollis.
Phasellus venenatis commodo ante
sed faucibus. Nulla placerat ante
mattis efficitur consectetur. Praesent
id mi pulvinar, tristique turpis quis,
blandit metus. Palo placerat ante
mattis efficitur consectetur. Praesent
id mi pulvinar, tristique turpis quis,
blandit metus evitus.

Contact
MF Building, 2nd Floor, Chaandhanee

Magu, Maafannu 20189, Malé, Republic of Maldives.
T+9603005518 F+9603005516 E havodda@amari.com

dedfidl

Tem a delenis ilite occus dus nonsequatur, occum velluptur, cus re eossimi libusame vollaceat
velit, aborem quibusdaecae recus ulluptat arum nusdame nobit re pedi berum, odis mi, volum qui
net elendes ciuntium que nonsent fuga. Score esto eumaqui con essus.

Information 00.00 Information
Information 00.00 Information
Information 00.00 Information
Information 00.00 Information
Nulla tincidunt leo exet condimentum
magna viverra at. Information 00.00 Information
Mauris pellentesque sapien ac nunc
consequat, vel rutrum orci mollis. (e 00.00 (e
Phasellus venenatis commodo ante )
sed faucibus. Nulla placerat ante
mattis efficitur consectetur. Praesent Information 00.00 Information
id mi pulvinar, tristique turpis quis,
blandit metus. Palo placerat ante X
mattis efficitur consectetur. Praesent bicgpation 0000 lofcgpation
id mi pulvinar, tristique turpis quis,
blandit metus evitus. Information 00.00 Information

* Omnis voluptatiis eaquis non net, quam earunt




OZO | Design Sample | Website Design




OZO | Hotel Spaces | Guest Room Example
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OZO | Hotel Spaces | Guest Room Signatures




OZO | Hotel Spaces | EAT Restaurant Art Direction

THAI MAINS PASTA

Pad Thai Goong 250 Penne Pasta in Tomato Sauce 350
walngdAv wutdwiadntugaauziaina
Pad Kaprow Neua Kai Dao 240 Carbonara Pasta, Spaghetti with Fancetta 350
wanzwsLbo dswwsauldand wiadmlunsiadiiodwuidadn
A * n

Gai Pad Med Mamuang 240 Penne Pasta in Tomato Sauce 350
Tawawiau=uov wutdwiadhtugaauzgaina

Italian Pasta Fettuccine in a Creamy Sauce 350

wiadnwaqsismdsuluseansy

* Served with jasmine rice
el D e B o G e DA All prices in Thai boht and subject to 10% service charge and 7% government tax
PR Dumaom 1S O 9 Ao S 0 7
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HOSPITALITY

ONYX HOSPITALITY GROUP

&)

Inspiring
Neighborhood
Spirit



Shama | Design Sample | Advertising Template




Shama | Design Sample | Collateral Design
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SPA & WELLNESS

ONYX HOSPITALITY GROUP

I I I a a l The Silk Journey



Maai | Design Sample | Logo Design

[1Addl

Maai means ‘silk’ in Thai. The twisting lines in the ‘a’s representing the
moving nature of fabrics, also reflecting the holistic & transformative
experiences Maai promises to offer.



Maai | Concept Direction

The Silk Journey

L J

Chrysalis Butterfly

The Silk Journey represents: + Transformation
* Personalised treatments
« A holistic experience



Maai | Art Direction

Visual Expression Of
Maai Brand Pillars

e  Personalised Services
e  Contemporary Thai Techniques
e Transformative Journey of Silk



Maai | Concept Interpretation into Space Design & Customer Journey
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Pupa Adult
SPATIAL Arrival —— Consultation ————— Circulation — Treatment ——— Circulation —— Relaxation
SEQUENCE
COLOUR k1
15% use of colour elements 25% use of colour elements 60% use of colour
elements
LIGHTING * Medium level *  Medium level *  Very low level +  Lowlevel ambient - Very low level +  High level ambient
ambient lighting ambient lighting ambient lighting lighting ambient lighting lighting
*  Warm white *  Warm white * Dark light - Warm white + Dark light + Daylight colour

+ Hidden luminaries




Maai | Concept Interpretation into Space Design | Colour Direction
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Arrival & Consultation Corridors Treatment Suites Relaxalion Lounge

15% use of colour elements 25% use of colour elements 60% use of colour elements



Maai | Design Sample | Product Design

Logo:
Silver Foil Hot stamp

Logo:
UV Spot

Pattern:
Creen Foil Hot stamp

=T dall

SCRUB NAME

Mdd

CRUE

NAME

Logo and Name:
Silver Foil Hot stamp

Pattern:
Green Foil Hot stamp



RETAIL

BANG BANG BANGKOK

Bull****-free modern
Poog Dos

men’s grooming
products



Bang Bang | Design Sample | Logo Design, Packaging Design, & Photography Direction




Bang Bang | Design Sample | Promotional Design for Thai New Year

dusuvasrda Starbucks TUduuAsau
wsaulaiiudu Bang Bang TUlsriaulas

wevamudauovasuyam 500 untuviu Ab Fab i LHONG 1919 fidanssou

auniwadusudasrhua Starbucks yargoga 1,000 uin TUGUuASaU

1. LIKE — naladiwoisiuu facebook UYDaIsOIN Bang Bang

2.CAPTURE - mgua: post sUatunuwaantuni Bang Bang wsaw Caption
noua 1ALV

3. REWARD - suua: caption Thulautoisiiga oalulag dasria Starbucks
yar 1,000 LINUGUNMUWURASDU

* adhduba post 10U public ua: tag 110U facebook AduU:

** wav:ponadu3uA 20 TauduovsioSadodalud

sw3ai1  Uosra Starbucks yadh 1,000 U + Toifiudu Bang Bang a od
sw3af 2-3  Jasra Starbucks yash 500 un + Taifiudu Bang Bang Av:tadstudanedd
sw3af 4-6  Daily Freshening Face Paste + Totfiudu Bang Bang fioudadatudanedd




ENGINEERING

WATKINSON THAILAND

w WATKINSON Ground-breaker for

insightful solutions



Watkinson Thailand | Brand Guidelines Sample
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WATKINSON

Pantone 1566C Pantones Cool Gray 1C
CO M4 Y100 KO o] 2 KD
R255 Gr7 BO RZ B214

#FF4D00 w0

GUIDELINE

Pantone Cool Gray 10C
CE2 MS3 Y48 K19 Black Whita
ooty

#63




Watkinson Thailand | Brand Guidelines Sample

VISUAL IDENTITY SUIDELINE

POSTER

COMPACT.

WESRSATILE.

POWERFUL.
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DURABILITY.
SAFETY.
PERFORMANCE.
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LATOUT-OMLINE

same treatment and style a5 posterd




THANK YOU

CONTACT jeerayus.a@gmail.com
+6664 153 4239

eerayus.com


https://www.jeerayus.com/

